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Consumer Sentiment – The Impact  of  COVID-19
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Consumer confidence in Atlantic Canada reaches record low.

Source: Narrative Research’s Atlantic Quarterly: (phone survey n=1,500)
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The pandemic is deemed to pose a serious financial threat to 
personal finances.

Source: Narrative Research’s East Coast Voice Online Panel: (n=1,573)
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Canadians’ behaviors in the coming weeks and months will clearly 
be impacted by the pandemic. Without a sustained period of no 
new COVID-19 cases in their province or a vaccine being available, 
Canadians are not willing to engage in several activities. 

Source: Narrative Research partnered with Logit’s National Online Panel: (n=1,230)
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Consumers are generally supportive of the pace of opening 
businesses / services.

Source: Narrative Research partnered with Logit’s National Online Panel: (n=1,230)
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Changes are anticipated in how we permanently do things.
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