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CITY MATTERS SURVEY

500

Halifax Residents

52% 48%

25%

Have children
under age 18

30%

18-34

Income

< $25K
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$75-$125K
> $125K

36%
34%
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IMMIGRATION

Q: To what extent do you support or oppose efforts to increase the number of immigrants coming to Halifax? (n=500)

48%

28%
21%
I
Oppose Neither Support or Support Don't Know
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DIVERSITY AND INCLUSION

Q: Using a scale from 1 to 10, rate how tolerant and inclusive you think people in Halifax are toward...

(1=not at all tolerant and inclusive, 10=very tolerant and inclusive)

First Nation/Indigenous people

33% rated tolerance and inclusivity 8 or higher for First Nation/Indigenous people.

Immigrants from another country

36% rated tolerance and inclusivity 8 or higher for immigrants from another country.

Mean tolerance
and inclusivity

rating Visible minorities

38% rated tolerance and inclusivity 8 or higher for visible minorities.

Individuals who identity as LGBTQ+

45% rated tolerance and inclusivity 8 or higher for LGBTQ+ individuals

People with disabilities

46% rated tolerance and inclusivity 8 or higher for individuals with disabilities




ECONOMIC OUTLOOK

Q: Overall, how would you rate Halifax's economy? (Poor, Fair, Good, Excellent, n=500)

Q: Thinking ahead to this time next year, do you expect Halifax's economy to be...(better, about the same, worse, n=500)

500/ Rate Halifax's economy today as
O 'Good' or Excellent’

Believe that this time next year, the
36%

economy will be better.



THE IMPACT OF COVID-19

Q: During the COVID-19 Pandemic, what degree of difficulty have you experienced regarding...? (n=500)
(1 = No Difficulties and 10 = Major Difficulties)

PHYSICAL

HEALTH

10%

Scored the degree of
difficulty they
experienced regarding
physical health an 8 or
higher during the
pandemic

MENTAL
HEALTH

21%

Scored the degree of
difficulty they
experienced regarding
mental health an 8 or
higher during the
pandemic

=)

EMPLOYMENT

21%

Scored the degree of
difficulty they
experienced regarding
employment an 8 or
higher during the
pandemic

INCOME

15%

Scored the degree of
difficulty they
experienced regarding
income an 8 or higher
during the pandemic
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| AREAS OF FOCUS FOR HALIFAX

Q: What do you think is the single most important issue for the city to focus on? (n=500)

Cost of Living/Affordability

Lowering Taxes
Handling the Covid-19 Pandemic

Ensuring Growth is Sustainable

Fconomic Growth




POST PANDEMIC OUTLOOK

840/ Expect stable employment over the
° next year

Are confident about their household’s
73%

economic situation



KEY TAKEAWAYS

1 What is important to Halifax residents right now is the affordability of living,
continuing to manage covid-19 and growing the economy in a sustainable way

2 There is still work to do in laying the best foundation to grow the economy
3 Halifax citizens recognize that recovery is not going to happen over night

4 There is optimism that the Halifax economy will recover

Thank you



